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About
Me

| am Anish, a Graphic Designer specializing in brand identity and creating impactful visual
systems. My work is focused on crafting compelling designs—ranging from print assets and
packaging to digital graphics—that effectively capture attention and communicate the core
essence and values of a brand. | aim to deliver comprehensive designs that resonate deeply
with both my clients and their target audience.

My design journey started in 2019, following my studies in Multimedia Tech at Islington
College (Londonmet University). Since then, | have gained valuable experience working with
diverse needs from agencies, established brands, and business owners. My focus has
primarily been in the tech-adjacent, direct-to-consumer (DTC), and B2B sectors, applying a
meticulous approach to every project, whether it's a full brand overhaul, an illustration, or a
UI/UX element.

| invite you to explore my portfolio to see how my passion for brand design, combined with
versatility in skills like packaging and print design, can elevate your business. If you are
seeking a dedicated and creative partner to bring a new vision to your brand, | would be
pleased to connect and discuss how we can create something extraordinary together.
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Nepal Tea Collective

F&B E-Commerce & Wholesale

10Bvdin &

Free Shipping on US orders $49+! Free Shipping on US orders $49+!

Scope of Work ~

NEPAL TEA
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World's Highest
Elevation Tea

Countless Teas

One Camellia Sinensis

@
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< Social Media Branding © Email Design @ lllustrations @ Print Media & Website Assets Tea Tour Photo Journal ~(
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@ Packaglng Deslgn masterpieces, and craft secrets passed down for generations. A$ §88H i

Ehe .
e Nowlork  Cwedes  Forbes Tk
Cimes

OUR BESTSELLERS

5 Reasons Why You
Should Get This New
Tea Bag!

—

1. Your health
comes first

Fiery Kitchen
Diaries

Master the art of making
mouth-watering traditional
delicacies like momo and
sel-roti with our local home
chef. Bonus: Taste
tea-smoked cheese, a
unique lllam specialty.

Problem

As an ethical Agri-commerce brand, Nepal Tea Collective needed its entire visual presence to
consistently communicate its mission of high-quality, ethically sourced tea while competing in a
crowded global retail market.

Green Tea

Mud to
Masterpiece

Get your hands dirty with
Nepali pottery lessons. Craft
your own souvenirs and learn |
generations of Nepalese
creativity.

2. You sip on
premium loose
leaf tea from the

Oolong Tea

Why Tea Connoisseurs Love Us!

Needs

The company required a dedicated designer to manage and unify all visual touch points, from
product packaging and print collateral (menus, murals) to daily social media content and Shopify
assets, ensuring brand authenticity and professionalism.

3. You don’t have
to worry about
brewing time

Discover Spice
Journey
Hop on a food tour and learn
about Nepali spices, cuisines, Let customers speak for us
and stories behind every bite
from expert gastronomers.

4. You give back to

Hidden Temple Treasures E

Ditch the crowds and discover hidden temples, and vibrant museums,
giving you an immersive cultural experience of the rich Nepali history

Solution — — .
| established a unified design language across all visual assets, overseeing designs of everything from 5 /

5. Know where
your tea comes

i 2%
Shop by Collection!

. . . . . . . from
large-scale campaigns and custom product packaging to email campaigns and website integration. o
"""""""""""""" Wlleh el s
canes

This cohesive approach amplified the brand’s ethical mission, ensuring both the artisanal quality of
the tea and its modern e-commerce professionalism were communicated across every channel.

Teas that tick all the boxes!

§g, a%a @o

Organic Revenue Healthy
Share

Spiritual Healing
Session
Encounter spirituality through
guided sound healing
sessions led by indigenous

healers. New to Nepali Teas? Try our Sampler!

= 14uniqueteas | ' Fresh flavors | @ Disabled artisan made bag

Market Madness

Navigate bustling bazaars,
and discover the buzzing
alleys of Nepal filled with
top-notch craftsmanship.

Try our Sampler!

100% HAPPINESS GUARANTEE!

Are you curious to learn more about this immersive journey?

we'l happi

Join us for a free informative session on our tea tour to be
conducted on January 21, 2024, by Nish, our founder. These are some of my

favorite teas | have EVER tried

ssssssssssssss

BOOK YOUR SEAT!

Not ready to travel yet? Try some teas from the region then!
As Seen In

m Neobok | Gwotmn  mbes  TEARGE : .
Eimes.

JOURNEY
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reates a butery brew.
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terybrew:
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terybrw:
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Still curious? Sean to learn more MENU

NEPAL TEA
COLLECTIVE

NEPAL TEA
COLLECTIVE

Ice-Tipped Coldbrews

Fesh imlayan ose dveschiled snd brewed cvemght

White Champagne Shangri-la Oolong
: A wining Wit P inta Tes) Meroiotexchshe Nepat oolong 63
cotrewed o 12 hours! cotsrewes for 2 nourst
Cotine: 0000 fcne: 40000
Heatn Benelts Suppors focus e senets promates ensation
Goss: 15299 | Bte: s 500 s 3299 Bt #5500
Kathmandu Cosmos Kanchan Kombucha

Cattine: #9000 Catisne: s0000

Artisanal Blends

Heotng biends of decat oo eoves, resh hrsond ces.

Chamomile Ginger

[ ————

@
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9
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NEPAL TEA
COLLECTIVE

Camelia
Sinesis

Silver Yeti

Hesth Bentis: Suppors focus:

White Prakash @

Tea Flights

Signature Classics

Wete mor ham s . We e exprince o shre it you

[ L Jeoie] [ 1 1610

Orthodox Classics Flight

Craftyour own Flight
ro Cossis ke prasasn, Sampie any our eas fom our selct
(Gong and Kuma Go) Tooas s cstomized 1oyout 1515

Teope Ra499

Teapo 499
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NEPAL TEA
COLLECTIVE

NEPAL TEA
COLLECTIVE

9.5 fl oz. (280m

L TEA
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- filmalayan Mt =

: ﬂrganic Green Tea
weued
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NEPAL TEA
COLLECTIVE

— Black Tea x 4, Green Tea x 4, Chai x 4 and Herbal Teax 3 —

» Assorted Organic Teas

] Award winning single origin teas from the Himalayas

Pyramid
Tea Bags Net WT. 1.05 0z (30 g)

Tea Bag
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NEPAL TEA
COLLECTIVE

High on Tea!

. H d .——.7 -

NEPAL TEA
COLLECTIVE

Discover the Radiance of Rose Label Reserve

Join Our
Tea Tasting Event

September 10 -1- 2pm EDT

sign up on eventbrite

o
-

i "“,llj' )

—(ﬂ,.'*, :

. NEPAL TEA

[ % COLLECTIVE
. @
e e

Join us at
k) &

% .

e %ghristn'las
. Market

DECEMBER 97%

The Farmers’ Market at Le Sherpa,

Lazimpat, Kathmandu.

W

COLLECTIVE

Experience the

Flavors of the
Himalayas

)@\ /@\ x THE BOiis CO

NEPAL TEA NEPAL TEA MOCHI BAKERY
COiEc i E R =~ 0 e e s b eOLLECTIVE

Tea Explorer Bundle

Great for explorers of new teas Tea + MOOKS™

Includes: '
1* Nepal Tea Sampler Bag .

1* Portable Teapot

4 * Tea cups

Portfolio Design - Anish Sharma

05



WePlay

Sports Tech

Scope of Work

g Social Media Branding & Ul / UX @ lllustrations @ Print Media & Website Assets

Problem
WePlay, a Sports-tech app, needed a fresh, high-energy brand voice to resonate with its core
customer base of young athletes and distinguish itself from standard utility booking apps.

Needs

The company required a clean, sporty design system and custom illustrations that could both
empower players and convey relatable, lighthearted scenarios faced by the football community.

Solution

The solution delivered a dynamic visual strategy centered on clean layouts and high-impact action
photography to celebrate players and the game. Custom illustrations were simultaneously
developed to convey lighthearted, engaging content that fostered community and boosted brand
relatability across social media and the app.

\V/"* we play

BOOK YOUR FUTSAL
MATCH FROM WEPLAY

we play

HAPPY WORLD Y
ENVIRONMENT DAY!

8./

REIMAGINE. RECREATE, RESTORE.
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‘Mention your friend who cancels WA ik & A’ .
the match last minute I Y The N

WePlay

stands for

Broooo! aaja match
khelna nabhyaune
bhayo yaar sorry!

“ aaja ko match last

ramailo bhayo guys

o

#ADIBALLCHALLENGE

WANNA PLAY? |
bro,
Gy WE ARE READY TO KICK OFF! e
Lo EGG-CEPTIONAL

Huncha tara

safe bhayera hat! Esko changa ,

kaat!!!

y y.

we play

P> Google Play
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MOCO

Financial Tech

Scope of Work

<3 Social Media Branding & Ul /UX & Email Design @ lllustrations @ Brand Guidelines
@ Print Media @ Website Assets

Problem

MOCO, an emerging financial technology platform, needed a complete brand overhaul to differentiate
itself in a highly competitive and often visually generic fintech market. The core challenge was to
create a modern, trustworthy identity that could bridge the gap between complex digital finance and
a user-friendly, approachable experience. The existing visual assets were inconsistent, requiring a
robust system to be built from the ground up.

Needs

The company required a scalable design foundation to serve all future visual needs, including social
media, pitch decks, merchandise, and core UI/UX elements. This necessitated a designer to
strategically utilize a vibrant color palette of the new identity. The goal was to establish a unique and
memorable look that positioned MOCO as the modern, innovative choice in cross-border payments.

Solution

The solution delivered a comprehensive Brand Guideline and a suite of initial assets that set the
visual standard for the entire company. | established a dynamic color palette, custom illustrations,
and geometric shapes to create a unique, approachable aesthetic that differentiated MOCO from
competitors. This foundational system now ensures consistency and scalability across all
touchpoints, from social posts to complex UI/UX components.
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MOCO t© Py for

DO\N“\OBd bills & get rewards

credit card
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Antuit - i .
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B Getthespp @& Gettheapp
b/

Add multiple debit/credit
cards with no effort

e =

and

Quickly add your VISA

& Mastercard Credit/Debit
Cards and live the

easy life with MOCO

1 QR Code 6 Payment

Networks P> GoogePlay @ App Store

MOCO Unified QR code supports cross-border, cross-
currency payment solutions serving thousands of businesses
of all sizes in Nepal to reach global customers. Consumers
can pay like locals using their preferred payment choices -e-
wallets and banking apps

Alipay -+ ‘ @
Esmartr & B VISA

ety

Reimagine what your
card can do

A e Tl

Add multiple VISA and Mastercard debit and credit cards in
your MOCO app. MOCO empowers you to conveniently settie
ills, book flight tickets, top-up, your balance and more
through your credit cards.

Seamlessly add your debit/credit cards to MOCO!

Learn More

at | Alipay -+

Pay smart
with your home e-wallets

Alipay Plus: Accept
Payments from
international e-wallets

Accept payments from all the popular e-wallets in Southeast

Asia using the MOCO Unified QR Code. From South Korea,
Japan, Thailand, Malaysia, and Indonesia to the Philippines

and many more countries,

Learn Mare

Become a : ! 41 - - ) MAKE
MOCO Merchant

Become a MOGO berchantand accept paymenis o it fom e than ] . E V E R | DA |
70+ countries. . . \

Download
MOCO app

Add your Mastercard and Visa debit and credit cards 1o MOCO App 0
make payments and easlly track your spending,
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C

Connect Globally
with MOCO QR

Easily accept payments from international
payment networks and e-wallets

l  mostercard Pl
;
: i
Pead ’
.

Scan to Pay

. 1 MOCO MERCHANT
E SmarIQR y Mum;:::zz:mmtm
= = — We Accept —
§ E330% Alipay-- @D
smartcr & @ VISA

v spozsrorooensses
Coscouroaczss

1st Sunday?

Pay your bills with MOCO
and stay stress-free.

Downloaduson

[ciagigell

| P> Google Play

# Download on the

S App Store |

e

VISA

-AI!- |

'UnionPa 17
.

b=z
& Ca

N hEPALPAY

27™ October - 9™ November

*T&C Apply

/M\OCO

ggoITAThI

gTfGeh [{RTHHAT

winners t win Rs. 5

Alipay -
Merchant fee has
dropped from

2.2% to 1.75%.

y & | Alipay =%

Pay smart
with your home e-wallets

ﬂ .
-
tosspay
S e
[

(A

P> Google Play |

# Download on the |

App Store |
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Yamaha Music Nepal

Audio E-Commerce & Retall

Scope of Work

<3 Social Media Branding @ Print Media @ Website Assets

Problem

As a major retailer, Bass & Treble (also known as Yamaha Music Nepal) faced the challenge of
maintaining a single, cohesive social voice while promoting over ten distinct global brands
simultaneously. The constant stream of diverse promotions and event announcements risked creating
a fragmented and visually inconsistent feed.

Needs

The company required a robust, in-house visual strategy to consistently deliver professional-grade
content across all marketing objectives. This necessitated a designer skilled in product photography,
image manipulation, and graphic design to create high-quality product visuals.

Solution

The solution involved designing a cohesive visual system that successfully housed promotions for 10+
major brands within Bass & Treble's primary voice. Executing diverse campaigns utilized original
product photography and advanced image manipulation to drive retail sales and engagement.

BASS & TREBLE

B “ i BASS & TREBLE

s Fid e
Mubarak

= @ ==
E)wa | BASS & TREBLE

Id MusiC
at Bass and Treble

:20%"

OGN ALL PREGDULCTS

CHOOSING THE PERFECT
STARTER DIGITAL PIANO

Portfolio Design - Anish Sharma

11



Meinl

Classics Custom

Dark Set

DAddario
NYXL Strings

JOY OF INDIAN MUSIC

\fl

DISINFECTING

T0 PREVENT

COVID-19 INFECTION
LINK IN BI0!
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WWF

Non-Governmental Organization

Scope of Work

G lllustrations @ Print Media

Problem

The primary challenge was developing conservation materials for rural Nepal
communities hampered by low literacy and language barriers. The campaign
required an instantly accessible and impactful strategy to encourage
community action toward sensitive otter protection.

Needs

The core need was a set of posters reliant purely on visual communication to
translate complex conservation messages into Nepali. This required designing
an engaging illustrated otter mascot and a clear visual hierarchy with a vibrant
aesthetic to capture community attention effectively.

Solution

The solution delivered a series of posters utilizing a friendly, engaging illustrated
otter mascot to serve as the campaign’s educational guide. Information was
presented using a system of simple, vibrant illustrations and icons (rather than
long text blocks) to visually represent conservation practices. This strategic
design successfully balanced the educational mandate of WWF with the
immediate accessibility needs of the target demographic.

N L

il
ukaid

from the British people
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ScholarPort

Educational Tech

Scope of Work

(¥ Brand Guidelines &' Logo Design

Problem

ScholarPort, an Al + Human-powered education consultancy, needed a brand identity that could
immediately establish trust while showcasing its innovative EdTech model. The challenge was
differentiating the brand globally while avoiding the cliché “navy blue and academic hat” visual language
common in the sector. The identity also needed to be future-proof, capable of scaling from a consultancy
service into a full-fledged global tech platform.

Needs

The core requirement was a comprehensive brand package that visually articulated Expertise, Trust, and
Accessibility for students and parents. The logo needed to convey “gateway to opportunity” and function
perfectly across all digital touchpoints, especially as an app icon. The brief mandated a fresh, vibrant, and
professional color palette to distinctly separate them from conventional education agents.

Solution

The solution delivered a Brand Guideline anchored by the abstract ‘S’ mark, which simultaneously
represents ScholarPort and a speech/chat bubble. This emblem instantly visualizes the core service: Al-
powered communication and personalized guidance. A vibrant blue-to-cyan gradient signals digital
innovation and global reach, ensuring the identity is modern, scalable, and instantly connects the brand to
the future of EdTech.

’ ScholarPort

CO\O\-\" W— [T

Turquaise
QOEDD?

Palette

’ holarPort ¥ scholarPort
schoa _

gcholarport

ntne

cetic Blue
QARGTF

utaee
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Handbook Design tor

US Embassy Nepal

Scope of Work

& Print Media

Problem

The US. Embassy urgently needed to communicate complex US. higher
education information to Nepali parents and students in a clear, accessible,
and officially trustworthy format, all within a less than 24-hour deadline.

Needs

The requirement was for a high-quality, professional handbook design that
organized vast amounts of data using clear visual hierarchy, iconography, and
an authoritative yet encouraging tone.

Solution

The solution delivered a formal handbook structure using a strong grid system,
clean typography, and the established U.S. government color palette for
instant credibility. This comprehensive guide effectively broke down the
complex application and degree process into highly digestible, trustworthy
sections for the target audience.

U.S. HIGHER EDUCATION
GUIDE FOR PARENTS
AND STUDENTS

ﬁﬁﬁm usef

I

AMERICAN EMBASSY

.N{"‘

(' Y “

UNDERSTANDING U.S.

HIGHER EDUCATION

T
al

SECTION FOR

5 STUDENTS

a. Preparing for Application

tion in liberal arts and sciences, typically leading to a

ing a range of undergraduate, graduate, and doctoral

Ids, often leading to certification or

ith associate degrees, bachelor’s degrees, master’s
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Book Cover Designh for

Lalitpur / Kathmandu

Bite Sized

Scope of Work

@ Print Media

Problem

The author required a distinctive and memorable cover design for the "Bite
Sized” short story filled series that visually represented the complex, unique
spirit of Kathmandu and its first follow-up, Lalitpur.

Needs

The core design need was to achieve a surreal and arresting aesthetic by
cleverly integrating iconic city elements into a unified, signature style that
could successfully launch the original book and scale to future volumes.

Solution

The solution delivered a consistent series design using a surreal, high-contrast
visual style centered on key landmarks and subtle city motifs (cats, birds,
airplanes). Utilizing bold color inversions (Red for Kathmandu, Purple for
Lalitpur) and distinct silhouette compositions ensured the covers stood out on
shelves while maintaining a strong, recognizable brand identity across the
series.

LALITPUR

— BITE SIZED —

KATHMANDU

— BITE SIZED —

ISHAN MAINALI

€S Chzy,

Date 01.01.2020
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Report Design tor

One House Solution

Scope of Work

@ Print Media

Problem

One House Solution (OHS) required a professional and authoritative design for
its annual Investor Report to accurately present complex financial and
business data to stakeholders.

Needs

The core need was to transform dense, data-heavy text (like market share and
SWOT analysis) into visually engaging, readable charts and infographics while
maintaining corporate trustworthiness and brand cohesion.

Solution

The solution delivered a clean, magazine-style report using a strong grid
system and intuitive data visualization to enhance readability and data
retention. Utilizing the company’s core brand palette, the design successfully
blended corporate professionalism with engaging presentation, making
complex investor information accessible to all stakeholders.

I\
‘. e
oOne HOUSE sowuTIion
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Packaging Design tor

FitBar

Scope of Work

@ Packaging Design © Print Media

Problem

Fit Industries needed product packaging for its new FitBar line that clearly
communicated health benefits and flavor profiles in the highly competitive
nutrition bar retail environment.

Needs

The core requirement was a clean, energetic design system that could use
distinct color cues and transparent ingredient windows to differentiate
multiple flavors (Honey Almond, Peanut Butter, Coffee Burst) and instantly
attract the health-conscious consumer.

Solution

The solution delivered a consistent packaging system using bold, flavor-
specific color schemes (red, yellow, brown) and high-impact photography of
the core ingredients. The design prioritized visual clarity, ensuring the product'’s
nutritional value and distinct flavor identity were instantly recognizable on the
shelf.

ndustries
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